
 

D&AD Annual goes digital

D&AD has launched the 58th D&AD Annual, which showcases the best creative work from across the design and
advertising industry, for free in a digital format. This is part of a move to transform the publication into a more widely
accessible resource for the global creative community.

The Annual showcases over 1000 pieces of winning and shortlisted work, explorable by award level, category, discipline
and location, and also features video and more images of the winning projects. It still includes the letters from the D&AD
chairman, Tim Lindsay, the 2019/20 D&AD president Kate Stanners, and an enhanced showcase of the D&AD community
of trustees, past presidents and members.

The annual is free to access on the D&AD website here

 
For more, visit: https://www.bizcommunity.com

https://www.bizcommunity.com/
https://www.dandad.org/annual/2020/
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